
Case Study Granite State Children’s Alliance (GSCA) 
Campaign: Building a Unified Brand for Justice, Healing & Hope

Overview
The Granite State Children’s Alliance (GSCA) is New Hampshire’s statewide network 
of Child Advocacy Centers (CACs), providing coordinated support for child victims 
of abuse and neglect. As the only agency of its kind in the state, GSCA sought to 
strengthen brand cohesion across nine CACs, elevate awareness of its flagship 
program KNOW & TELL® and more clearly communicate its mission of delivering 
justice, healing and hope to children and families.

Challenge/Objective:
GSCA faced brand fragmentation and public confusion—often being mistaken for 
other organizations like CASA (Court Appointed Special Advocate) or DCYF (Division 
for Children, Youth and Families). Each CAC had its own logo, tone and messaging, 
making it difficult to present a unified front. The objective was to create a cohesive 
brand architecture and messaging platform that would: 

•	� Clarify the relationship between GSCA, CACs and programs like KNOW & TELL.
•	 Align the visual identity and storytelling across all CACs.
•	� Establish consistent messaging that is hopeful, not heavy and easily understood 

by donors, partners, legislators and families.

Strategic Approach
EVR developed a comprehensive brand platform designed to unify GSCA 
and the statewide CAC network under a single, adaptable brand system. 
Through discovery and intake sessions, stakeholder interviews and a 
marketing audit, EVR identified opportunities to simplify communication and 
build equity around the GSCA name.

Key strategic pillars included:

•	� Define the brand hierarchy to clearly position GSCA as the parent 
organization and CACs as local extensions.

•	 Craft a compelling brand story rooted in justice, healing and hope.
•	 �Integrate all GSCA programs—including KNOW & TELL and Behavioral 

Health Services—under one cohesive messaging and visual framework to 
reinforce organizational unity and strengthen overall awareness.

•	� Empower internal and external audiences with clear, emotionally 
intelligent messaging that avoids stigma and fosters trust.

•	� Differentiate GSCA through tone and language that emphasizes 
empowerment and collaboration rather than crisis.

Tactics
•	 �Brand Architecture & Identity System: Developed 

an adaptive branded house, linking GSCA and CACs 
with shared visual and verbal identity standards. This 
included the creation of updated logos and lockups 
and establishing consistent color, typography and 
design elements that visually connected each center 
to the GSCA parent brand.

•	� Messaging Framework: Created messaging by 
audience—board, staff, partners, donors, families 
and children—anchored in the brand promise: 
“We deliver justice, healing and essential skills to 
navigate trauma, empowering children to step into 
the future they deserve.”

•	� Comprehensive Style Guide: Established consistent 
typography, color palette and tone guidelines.

•	� Communications Toolkit: Provided plug-and-play 
materials for all CACs, including logo lockups, social 
media templates and key phrases, such as, “Kids are 
counting on us.”

•	� Annual Summit Presentation: Shared the new 
brand platform—including messaging framework 
and architecture—at GSCA’s Annual Summit 
Meeting to align CAC teams on the unified 
direction and demonstrate how the updated 
materials can be applied across communications.

Who We Are
Granite State Children’s Alliance (GSCA) and the New Hampshire Network 
of Child Advocacy Centers (CACs) relentlessly support child victims of 
abuse and neglect, ensuring they feel heard and believed. We promote 
justice, healing, and essential skills to navigate their trauma.

What We Do
As New Hampshire’s Chapter of the National Children’s Alliance, GSCA 
operates four CACs and supports all 11 centers statewide with resources, 
training, and education. CACs collaborate with public and private 
organizations at every level to coordinate child abuse investigations and 
provide ongoing support for victims and their families.

•  FORENSIC INTERVIEWS: Evidence-based interviews conducted by 
trained professionals.

•  BEHAVIORAL HEALTH: Mental health counseling and resources.

•  FAMILY SERVICES: Ongoing support through follow-up care and 
making connections to resources.

•  EDUCATION & TRAINING: Programs like KNOW & TELL and Helping 
Ensure Appropriate Response to Trauma (H.E.A.R.T.) empower 
professionals and community members to recognize, report, and 
prevent abuse.

•  PROFESSIONAL TRAINING: Consultations and training for 
professionals, educators, and community groups responding to 
concerns of child abuse.

Why It Matters
Timely Intervention Makes Healing Possible

Child abuse is prevalent in every Granite State community, affecting the 
well-being of thousands of children each year. 

In the past five years alone, New Hampshire’s network of 11 county-
based CACs and satellite locations has served 9,012 alleged child 
victims of sexual and physical abuse.

Our relentless pursuit of promoting justice and healing gives child 
victims hope and helps them step into the future they deserve. 
Without our support, countless New Hampshire child victims would 
go unserved, leaving them without critical trauma care and placing an 
increased burden on families and the state’s child welfare and justice 
systems.

Kids Are Counting On Us.

Empowering Hope 
and Healing Together

1,516
child victims 

in New Hampshire participated 
in a forensic interview.

864 (57%) 
children referred for  
trauma-informed behavorial 
health services.

2,299 community members  
and professionals educated 
through KNOW & TELL and 
H.E.A.R.T.

1,322 New Hampshire 
professionals trained 
on responding to child 
abuse concerns and 
collaborating within the CACs/
multidisciplinary teams (MDTs).

469 (31%) 
children referred for  
specialized medical services.

CAC staff had 4,906 follow-
up contacts with caregivers 
to ensure they were able to 
access services.
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2024 Impact:

Brand Architecture

PROGRAMS

GSCA LOGO SIGNATURE BRAND COLORS

SECONDARY BRAND COLORS

Aller Regular

Noto Sans Regular

Brandmark Wordmark

CMYK: 1 94 58 0
Hex: eb3456

CMYK: 92 65 1 0
Hex: 0f62ad

CMYK: 58 49 4 14
Hex: 6e6f72

CMYK: 0 17 73 0
Hex: ffd260

CMYK: 80 21 100 6
Hex: 388f43

CMYK: 70 16 0 0
Hex: 2da9e1

CMYK: 39 53 0 0
Hex: a082bb

MARKETING MATERIAL TYPOGRAPHY
Use the following fonts for all corporate communications and marketing materials whenever possible to create a consistent and 
unique look for the brand. These typefaces provide a wide range of type styles, including light, roman, bold and black, which can 
be mixed and matched for a contemporary and proprietary look.

LOGO FILE FORMATS
CMYK for all offset printing and desktop printing in Adobe Creative Suite.

RGB for all digital/web/video applications and MS Office applications.

ai and pdf files are “scalable,” quality is retained regardless of size.

Headlines: Ubuntu Bold
Font samples below represent good choices for 
headlines, headings and callouts.

Body Copy: Open Sans font family
Font samples below represent good choices for 
body copy and captions.

UBUNTU BOLD 

ABCDEFGHIJKLM NOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

OPEN SANS BOLD 
ABCDEFGHIJKLM NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

OPEN SANS REGULAR
ABCDEFGHIJKLM NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

OPEN SANS ITALIC
ABCDEFGHIJKLM NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Style Guide
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Results
The project created a clear, unified identity that 
strengthened GSCA’s statewide presence and 
improved consistency across all nine CACs. 
The new brand framework and messaging 
toolkit enabled every center to confidently 
communicate GSCA’s mission and value with a 
shared voice—building recognition, credibility 
and community engagement.

— Joy Barrett, CEO,  
Granite State Children’s Alliance

“We handed EVR a giant ball 

of wax, and their team was 

able to untangle it quickly into 

something extremely useful.”


